
USING AI AS YOUR CHIEF OF STAFF:

Sara Holtz
Optimal Blue Chief Marketing Officer

EXPANDING 
LEADERSHIP 
CAPACITY 
At Work and At Home



35,000



<SLIDE - Video 
from technical 
complexity 
expanding out 
into a branded OB 
slide (the OB icon 
is the “result” 
from expanding 
outwards)>

AI as a partner. 
Show complexity 
of data/tech. play 
video. 



<SLIDE - Avatar 
brady bunch slide 
from Summit>



<SLIDE – video/s 
of people 
working and 
living in homes>

use these 6. 

Play on loop at 
same time



<SLIDE - 
monster.co
m retro slide 
– and/or 
Yellow 
pages>

Want these 
two, or is 
this 
concept?



<SLIDE - 
monster.co
m retro slide 
– and/or 
Yellow 
pages>

Want these 
two, or is 
this 
concept?



Technology 

transforms channels.

It doesn’t replace human value.



AI  morphs 
into next 
slide AI, 
then that AI 
Morphs 
into next AI 
slide



AI  morphs 
into next 
slide AI, 
then that AI 
Morphs 
into next AI 
slide

CHIEF OF STAFFI A 

A I



AUTHENOVATIVE 

MARKETING

A I



A I
DEPARTMENT INTERNA I



Team decisions 

Professional decisions 

Strategic decisions

Family logistics

Scheduling

Planning

Problem solving

CHAOS COORDINATOR



Morph 
this into 
coco

CO CO

A I
COGNITIVE CONSULTANT



Onclick

Chanel 
appear, 
off click, 
coco

<SLIDE – 
Text – 
transition
s into 
“CoCo” 
with 
Chanel 
logo 
imagery>

CoCo

A I



AI  morphs 
into next 
slide AI, 
then that AI 
Morphs 
into next AI 
slide

CHIEF OF STAFFI A 

AI 



PROMPT 
WITH CLARITY



SOLVE 
THE REAL PROBLEMS



TARGET 
SMALL &

REPEATABLE WINS



SUPPLEMENT
RELATIONSHIPS



CULTIVATE
DECISION CONFIDENCE



CULTIVATE
DECISION CONFIDENCE



Prompt With Clarity

Solve the Real Problems

Target Small and Repeatable Wins

Supplement Relationships

Cultivate Decision Confidence



linkedin.com/company/optimal-bluelinkedin.com/in/sarakaramholtz

Sara Holtz
Optimal Blue Chief Marketing Officer
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